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BUSINESS WEEK'S BUSINESS ADVANTAGE™

Put yourself in the corporate
“hot seat,” and gain the first-hand
experience you Il need to succeed.

You read Business Week to keep up with
the fast, competitive pace of corporate
America...to digest the impact of decisions
made at the top levels.

Now, Business Week's Business Advanlage
lets you wear the shoes and get into the
heads of today’s headline-making corporate
“heavyweights.” By experiencing the same
tough challenges they do, you can develop
and sharpen your business skills, thereby
gaining a formidable edge in your own
real-life business.

AN ACCURATE, REALISTIC MODEL.

Business Week’s Business Advanlage
incorporates microcomputer business
simulation technology used at top corpora-
tions, such as IBM and AT&T, and business
schools, including Wharton and the Univer-
sity of Chicago. Over ten years in develop-
ment, the program includes a 400-rule
expert system and more than 4,000
algorithms—equivalent to more than 400
pages of spreadsheet equations —making
Business Week's Business Advantage the
most advanced software of its kind.



The best decisions are usually made
by those with experience.

Only by facing the same tough
decision-making situations }iii.Hlﬁt_“ will
you fully understand what guides America’s
foremost corporate minds And ..ﬂl, by
directly experiencing these challenges
yourself will you be betier nrp:*ar ed
nandle your gwn That's how Business
Week's Business Advanlage w !I give you
he upper hand in your own endeavors

This package includes two Bus/ness
Week Business Advaniage teature articies
the system diskettes, an ﬂ he man :.:: The
feature art rles are based 0 ‘T ~r
Business Week stories and |r‘_f1 EG
data from Business Week bém J
Poor's, Compuslat, and various expert
industry sources. Inside, you |l be
challenged in both the automofive a
computer businesses to lead a company In
each industry (0 SUCCess

Also enclosed IS information on now you
Can SubsCribe and receive each month.a
new, challenging Business Week feature
article to make youam I_ZIH; effective
business strategist

Business Week's Business Advantage
A new tool for the business leager who
wants to know more
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Experience the challenges faced
by America’s corporate elite.

You read Business Week to hP”ﬂrlrr‘Jﬂr:T%nP what’s happening in today S
["Jr"i':'ﬂulp pss world. . .o digest the 'm“al *r1n~| isions made at the uppermost
eC |'IF'|L'F*-a of corporate America. But what if you could actually wear the shoes and get

nto the hEdlj_. of today's business leaders learn ng how and why they make their
decisions? Think of the business Hﬁnr:qe you d hwr" .-.-lrh that kind of experience.

That's the edge you get with Business Week’s Business Advant fageunique
software that gevelogs and sramrl .nu. DUSINESS 5.P|II" trr ough interactive case
studies based on articles straight from the pages of Business Week

Every Month
Another Business Week

Feature Article
Comes Alive on Your PC.

FOR EXAMPLE..

Imagine rnu are ar Ehrys!ers helm.
As Chairr ol "'-f-'-:. sr Corporation vou are always facing new challenges. Your

tradifig .Hl'"" S Nave Jusl u.w‘[_u d their lines. Korean products rnh1.|....|.‘J|||L]
the markel Japan is makin gam

pward your profifable mid- size and luxury
segments. Given fiat demand wh ; should you do*

THE NEXT
ACT AT CHRYSLER
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First, you've got lo see
the “big picture.”

Analyze your COMPpetitors new
nroguct announce "‘||-""r" market s nﬂ
40V ‘_" SINg t' ggets, and I return 0

Fw Bw Busines: '¢'~~ﬁ Pull
our annual report, and check your

4 'F__. wh

ability to finance new equipment or,
perhaps, a new plant. Then, determine
your strategic positior

Lalil s Td i
a _.F u

vis-a-vis GM

Develop a sirategy, then act!
Taking into account all the factors
competition, the economy, the

5. ana the proguc
sirategic pian ”"3[ will lead
s. The decisions you make
ly affect your sales, return
ient, and profit

What worked? What didn’t?
And why?

Your decisions and those made by
vour comouter for all your competitors
are run through a simulated year. The
results are then posted 10r your review.
Did your new pricing strategy result in
increased profitability? How did you fare
against GM's new low financing and
Ford's sleek styling

The program has a built-in Expert's
Insight feature that explains why, for
example, net income went down even
though revenues went up. So you'l
know what happened and why.
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BusinessWeeks BusinessWeek's
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BUSINESS ADVANTAGE

“Can Microsoft
maintain dominance”
For Macintosh 512E/Plus/SE/II

Warning: This disk is not copy protected;
make a working copy and store this master.
© Reality Technologies, Inc.






